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Bleckmann has partnered with AllSaints to strengthen 
European warehousing and transport operations 
 
Bleckmann, a global leader in supply chain management services for fashion and lifestyle brands, has 
partnered with AllSaints. This collaboration will enhance AllSaints’ warehousing and transport 
capabilities for both its B2B and B2C markets, with a strong focus on serving customers across 
Europe. 
 
As part of the partnership, AllSaints’ European logistics will be managed through Bleckmann’s 
warehouse in Enschede, the Netherlands. This warehouse facility is a key hub within Bleckmann’s 
European network, designed to streamline distribution and ensure efficient fulfilment across the 
continent. 
 
“Partnering with Bleckmann is an important next step in strengthening our European operations,” 
said Karen Lusted, Global Director of Supply Chain Operations AllSaints. “With their expertise in 
fashion and lifestyle supply chains, and their proven ability to deliver flexible, scalable solutions, we 
are confident this partnership will support our continued growth and commitment to our 
customers.”  
 
Robert Kiewik, Director Sales at Bleckmann, echoed this sentiment: “We are thrilled to partner with 
AllSaints and support their growth across all their international markets. Our expertise in fashion 
logistics will provide AllSaints with the reliable and efficient service they need to meet customer 
demands.”  
 

About AllSaints 
AllSaints is a British fashion retailer headquartered in London, UK, known for its distinctive aesthetic 
that blends innovation with an independent spirit. Founded in 1994, the brand began as a menswear 
wholesaler for high-end retailers before opening its first store in London in 1997 and launching 
womenswear the following year. Today, AllSaints operates 281 stores and concessions across 27 
countries, with a global team of approximately 2,400 employees. The brand offers menswear, 
womenswear, footwear, and accessories, combining contemporary design with a commitment to 
quality and sustainability. AllSaints has grown into a global fashion house with a strong presence in 
the UK, US, Canada, Europe, and Asia, and continues to expand both its retail network and digital 
platforms. Rooted in creativity and resilience, AllSaints remains committed to redefining modern 
fashion for a global community of style-conscious individuals. For more information, visit 
www.allsaints.com  
 

http://www.allsaints.com/
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About Bleckmann  
Bleckmann is a market leader in supply chain management (SCM) services for fashion and lifestyle 
brands. Founded in 1862, Bleckmann evolved from a transportation company to a provider of 
complete supply chain solutions with specific expertise in e-fulfilment. From its strong base in 
Europe, the company expanded into the US and Asia, enabling Bleckmann to serve customers 
around the world. Its investments and extensive experience in IT solutions ensure that Bleckmann 
offers a unified platform to its customers worldwide. Around 6500 team members are ready to 
support Bleckmann's customers and fulfil their promises every day. With sales of 641 million euros 
(revenue 2024), Bleckmann has the scale and flexibility to provide world-class solutions for its 
customers. For more information, visit www.bleckmann.com  
 
 

 
 
 
 
 
 
Media inquiries: 
 
Dorota Tankink | Bleckmann Marketing & Communication Manager  
+31 6 3012 9759 | dorota.tankink@bleckmann.com  
 
Gerard van der Zanden | Bleckmann Marketing & Communication Coordinator 
+31 6 2258 6914 | gerard.vanderzanden@bleckmann.com  
 
Press office AllSaints | pressuk@allsaints.com. 
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